Workers need incentives to
change poor health, wealth behaviors
By Paula Aven Gladych

he health and wealth industries continue to collide with each other as rising
health care costs continue to impede workers’ ability to save for retirement.
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A new Manning & Napier white paper looks at the convergence of the two hefty
expenses and attempts to come up with solutions. According to the study, it’s very
difﬁcult for people to estimate how much money they will need for health care
costs in retirement, and people who don’t have a lot of wealth can have major
health issues.
Financial stress can cause everything from migraines and severe depression to
insomnia, anxiety, high blood pressure, heart and digestive problems. In addition
to increased medical expenses, these employees also cost employers in terms of
missed work and lost productivity due to worrying about ﬁnancial issues and
spending time at work dealing with personal ﬁnancial matters.
The aging workforce also has an impact because many people are unable to
retire due to a lack of savings or because they can’t afford to move away from
employer-provided health care insurance. So how can employers help employees
navigate these issues?
According to Manning & Napier, they can change their beneﬁt plan designs to
facilitate behavior changes, do a better job of communicating the importance of
savings and offering planning tools and resources to help participants be wise
consumers of health care and diligent savers.
A study by The Centers for Disease Control and Prevention estimated that 50
percent to 80 percent of health care costs can be attributed to an individual’s
lifestyle, so the key is to help change people’s detrimental behaviors by creating
incentives to encourage the appropriate use of high-value services that ultimately
lead to better health and reduced catastrophic claim costs.
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Employers also can implement health promotion programs that can help
employees change unhealthy behaviors that lead to higher medical costs, including
wellness and disease management programs that stress the importance of proper
preventative care.
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Retirement plans are already changing their plan designs to help change
employee behavior when it comes to saving. Programs like auto enrollment and
auto escalation have helped boost employee participation rates, especially among
younger workers.
Manning & Napier encourage employers to consider revisiting their employer
match policy to encourage increased savings rates for participants. An employer
with a 50 percent matching contribution on up to 4 percent could adjust their
match to 25 percent match on up to 8 percent to provide participants with an
incentive to contribute more to their retirement savings, the report stated.
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The information contained in this report does not purport to be a complete description of the developments referred to
in this material. The information has been obtained from sources considered to be reliable, but we do not guarantee
that the foregoing material is accurate or complete. Any information is not a complete summary or statement of all
available data necessary for making an investment decision and does not constitute a recommendation. Any opinions
are those of Paula Aven Gladych and not necessarily those of RJFS or Raymond James. Expressions of opinion are
as of this date and are subject to change without notice. Paula Aven Gladych and Martin A. Haitz are independent of
Raymond James.
Links are being provided for informational purposes only. Raymond James is not affiliated with and does not endorse,
authorize or sponsor any of the listed websites or their respective sponsors. Raymond James is not responsible for the
content of any website or the collection or use of information regarding any website's users and/or members.
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